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Contacting Robin 
Robin Taylor Roth 

(908) 612-4962 
Robin@RTREnterprises.com 
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Getting Started with Facebook 

 What is Facebook? 
• Membership-based Internet application 
• Enables easy communication & sharing with friends & family who 

may be all over the world 
• Facilitates sharing what you’re doing, photos, videos, & links to 

interesting web pages 
• Permits commenting on what others share 
• Includes private messaging function 
• Keeps track of birthdays for you; you can send greetings & virtual 

gifts 
• Groups help you find others with common interests 
• Applications provide fun activities 

Setting Up Your Facebook Account 
Step 1 In your browser, go to www.facebook.com. 
 
Step 2 Complete the information in the Sign Up box, & click the “Sign Up” 
button. 

 
 
Step 3 Type the “hidden” words in the Captcha window.  If you cannot 
make out the words, try different words, or ask for audio.  (Many 
membership sites use a Captcha widget, to ensure that the user is human.) 
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Step 4 Facebook will walk you through the steps for setting up your account 
and beginning to connect with friends.  Facebook may even suggest some 
friends to you, right away!  Click the “Add Friend” or “Ignore” button 
beside each name, then click the “Continue” button.  Or, you can just skip 
this step, for now, if you wish. 
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Step 5 Allow Facebook to search your e-mail Address Book, to find some 
friends and family members that are already on Facebook.  Or, again, you 
can just skip this step, for now. 

 
 
Step 6 Start completing your Facebook profile.  Including this basic 
information is important, so that people can determine if they know you.  
After you type in this information, click the “Save & Continue” button. 
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Step 7 Facebook may give you another chance to invite some specific 
people to become your friends.  Just skip this step, if you wish. 

 
 
Step 8 Add a digital photo of yourself. You can either upload an existing 
digital photo, or take a candid photo, using your computer’s built-in webcam 
(if any). 
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Step 8A Uploading a photo.  Browse your computer, to locate the image 
you want to use.  Then click the “Open” button. 

 
 
Step 8B Using your webcam.  Do smile!  It makes a world of difference.  
Hold the pose, looking at the lens, then click the camera button.  Don’t move, 
until the picture is done! 

 
 
Step 9 Facebook will then post a message at the top of the Welcome page. 
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Step 10 Go to your e-mail Inbox, and look for the message from Facebook.  
Click the “Complete Sign-up” button.  That will take you back to Facebook. 

 
Note the confirmation code in the message.  In the unlikely event that your 
e-mail system doesn’t process coded links properly, you can copy that code, 
and paste it into the appropriate place on the confirmation screen. 
 
Step 11 You’ll receive one more e-mail message from Facebook, confirming 
that everything is OK.  Click the “Get Started” button, to return to your 
Facebook home page, or click any of the other links, if you’d like to work on 
a specific part of your profile.  You can also download a User Guide. 
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Facebook Welcome Page 
When you return to Facebook from the confirmation e-mail message, you’ll 
see a special Welcome page.  At this point, you can take advantage of all of 
the opportunities you may have skipped, when first setting up your account. 

 
 
On the Welcome page, you can also see many of the tools you will use 
often: 

[1] Access to different Facebook pages: 
a. Home, where you will see what all of your friends are doing 
b. Profile, where you can update your information and add 

applications 
c. Find Friends.  After you leave the Welcome page, this link 

will be at the very bottom of the page. 
d. Account, where you can customize your privacy and 

notification settings.  This one is very important! 
[2] Suggestions for people you might like to “friend,” or business pages 

you might like to follow. 
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[3] Indicators that show when you have: 
a. Friend requests to consider 
b. Private messages to read 
c. Notifications about what your friends are doing.  Usually, these 

appear only for those items that you have already commented 
on. 

[4] Links for accessing special features of Facebook. 
[5] The Search bar, for locating people, groups, and fan/business pages. 

Finding Friends on Facebook 
There are several ways to find friends on Facebook. 

1. By far the easiest way, is to let Facebook do the work for you!  You 
can do that, by letting Facebook check the e-mail addresses in your e-
mail system’s Address Book, and search for matches on Facebook.  
Although Facebook has to search millions of e-mail addresses, it does 
this remarkably quickly. 
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2. The other primary way to find friends on Facebook is to manually 
search for them by e-mail address or by name.  Facebook tries to help, 
by offering to search for those who went to the same school or worked 
at the same company. 

 
 

3. As you build your list of Facebook friends, the application will 
suggest people that you might know.  It does this by assuming that, if 
you know someone, then you may also know others who know that 
person.  Sometimes you do, sometimes you don’t.  If you don’t know 
them (or don’t care to have them as a Facebook friend), just click the 
X beside the name.  Otherwise, click the “Add as friend” link. 
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4. If you have a BlackBerry or iPhone, you can have Facebook search 
that address book.  
 

5. If you use an Instant Messaging service, like AOL Instant Messenger 
or Windows Messenger, Facebook can search your list of contacts 
from that application, too. 

Updating Your Status 
Go to your Profile page, your “Wall” tab.  At the top, you’ll see a field that 
says, “What’s on your mind?”  There, you can type a message about what 
you’re doing or thinking. 

 
 
By clicking on the appropriate icon below the message field, you can add a 
photo or video or link to your message.  Usually, you will browse to upload 
a file from your computer.  Or, you will open another tab on your browser, 
to locate the URL of a page or article or blog post you want to share. 

 
 



Social Media for Real Estate: Facebook Fall 2010 

Copyright © 2010 Robin Taylor Roth Enterprises, LLC. All rights reserved. 
Page 13 

Commenting on What Your Friends Are Doing 
One of the best aspects of Facebook is the ability to see and comment on 
what your friends and family are doing.  You’ll see their latest updates on 
your Home page. 

 
 
You can look at either the Top News, which focuses mostly on links to 
online articles, or Most Recent (Updates), which gives you everything that 
your friends have been doing and saying, in the past few minutes.  You can 
Comment on any of these posts, indicate that you Like the post, or Share it 
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with your other friends.  Just click the appropriate link, and add your 
Comments. 

 
 
Anything you Share will appear in your own stream, on the Wall of your 
Profile page. 

 

Communicating Directly with Friends 
If you want to say something directly to a friend, you have two options: 
 

1. Write something on their Wall.  Find your friend in your Friends 
List, and click their name.  That will take you to their Wall.  You can 
then “Write something” in the field at the top of the page, and they’ll 
see it. 
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2. Send them a private message.  Access the Messages area from either 
of two places on your Home page. 
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Click the “New Message” button, at the upper right. 

 
 
As you begin typing a friend’s name, Facebook will automatically 
pull up candidates from which you can select the one you want. 

 
 
Write your message, and add a photo, video, or link, if you wish.  
Then click the “Send” button. 
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Finding Interesting Groups 
Facebook is not just a meeting place for individuals.  It is also a place where 
those who share a common interest can meet together. 
 
To find a group that you might like to join, type the name of the activity, 
place, political party, or celebrity in the Search box, at the top of the page.  
Facebook will automatically suggest Groups (and people) that might interest 
you. 
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If a group that interests you is displayed in the short list, just move down the 
list and click on it, to go to that Facebook page.  If not, click the “See More 
Results” link, at the bottom of the short list, to look at other options.  
Facebook provides categories of results, in the left-hand column: 

 
 
Click on the Groups category, to see all of the groups.  (You can check the 
other categories, later.)  As there are more than 500 real estate groups on 
Facebook, you may want to move forward through several pages of results.  
If a group interests you, click on the name.   
 
When you get to the group’s page, look at the Information below the avatar, 
to see what it’s all about.  Check the number of members or fans.  If there 
are only a few, then it’s not an active mainstream group, and you might 
prefer to try a different one.  Also, look at the recent postings on the Wall 
tab.  They will give you an indication of the kind of interaction the group 
gets. 
 
When you find a group you like, click the “Join” button, at the top of the 
page. 
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You will probably want to join more than one real estate group, so return to 
the search results (View menu, Go to option on Internet Explorer; History 
menu on Firefox), to select additional groups. 
 
I recommend that you also check out the Pages and Applications in the 
search results.  Undoubtedly, you’ll want to participate in several of those. 
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NOTES 


